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Brand Terms Summary Page carsalesmediahouse

Please refer below to the summary of all creative assets required as part of the Brand Terms package.

All creative assets listed below are required to be supplied together to ensure there are no delays in the commencement of the
campaign. Please note that delays in the supply of assets may hinder campaign results.

Click on the titles below for direct links to designreferences, guidelines and requirements.

Display Banners 728x90, 300x250, 300x600, 970x250, 300x100, 80KB Back Up, 100KB Banner Load,
JPEG, GIF, HTMLS, third party tags

Rich Media Banners (optional) 728x90, 300x250, 300x600, 970x250, 300x100, 80KB Back Up, 100KB Banner Load,
JPEG, GIF, HTMLS, third party tags, max IMB Polite Load, max 3MB User Initiated
Video

(not applicable for the 25% SOV Conquesting Brand Terms package)

Header Skins (Mobile/App) 1940(w) x 500(h) px, 100KB, JPEG, PNG

Header Skins (Desktop) 3840(w) x 500(h) px, 300KB, JPEG, PNG

Floating Footer (Mobile/App only) 1065(w) x 210(h) px, 300KB, JPEG, PNG

Hero Image (Mobi/App) 828(w) x 621(h) px, 300KB, JPEG, PNG

Hero Image (Desktop) 1920(w) x 686 (h) px, 300KB, JPEG, PNG

Background Colour Supply 1x brand hex colour, excluding carsales blue (#007CC2)

Logo 250x 250 px, Aspect ratio 1:1, PNG, 50KB, white or transparent background
Call to Action Max 10 characters including spaces

URL 1x click-through external URL or internal carsales URL

(only applicable to those sponsoring generic (Make) Brand Terms)

Hero Image 1920(w) x 686 (h) px, 300KB, JPEG, PNG

Hero Image Logo 250x 250 px, Aspect ratio 1:1, PNG, 50KB, white or transparent background

Hero Image Text Link Max 35 characters including spaces. Client website link OFCarsales website link
Native Tile Image 800(w) x 400(h) px, 300KB, JPEG, PNG

Headline Max 30 characters including spaces

Body Max 70 characters including spaces

Call to Action Max 10 characters including spaces

Display Banners 728x90, 300x250, 300x600, 970x250, 300x100, 80KB Back Up, 100KB Banner Load,

HTML5, JPEG, PNG

URL 1x click-through external URL or internal carsales URL

Continued on next page. Summary Page | 2



Brand Terms Summary Page carsalesmediahouse

Specifications

Video 768 px (min) - 1920px (max), 25MB, MP4, 6-15 secs, 16:9 or 1:1 Aspect Ratio
Logo 200 x 200 px, JPEG, PNG, white or transparent background

Call to Action Max 18 characters including spaces

Title Max 35 characters including spaces

Description Max 108 characters including spaces

URL 1x click-through external URL or internal carsales URL

Video 640 x 360 px (min), 1920 x 1080 px (max), 5MB, MOV, MP4, 6-15 secs, 16:9 Aspect Ratio
End Frame 640 x 360 px (min), 1920 x 1080 px (max), 100KB, JPEG, PNG, 16:9 Aspect Ratio
URL Please supply click tracking / external click through URL or third-party vast tag

Logo 1:1Ratio, 100KB, JPEG, PNG, white or transparent background
Card Text Max 90 characters including spaces

Card Image 720(w) x 720(h) px, 100KB, JPEG, PNG

Headline Max 30 characters including spaces

Call to Action Max 18 characters including spaces

URL 1x click-through external URL or internal carsales URL

Link Description (off-network) ~ Max 35 characters including spaces

Image 600(w) x 600(h) px, 100KB, JPEG, PNG, 4 images or 3 images if using video
Video (optional) 1:1Ratio, 25MB, MP4, 6-15 secs

Logo 1:1Ratio, 100KB, JPEG, PNG, white or transparent background

Headline Max 30 characters including spaces

Advertiser Name Max 18 characters including spaces

Call to Action Max 18 characters including spaces

URL 1x click-through external URL or internal carsales URL

Post-Enquiry Text Max 20 characters including spaces

Logo 1:1Ratio, 100KB, JPEG, PNG, white or transparent background

For more information please contact your Account Manager or email: adops@carsalesmediahouse.com.au Summary Pagel 3
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Standard Banners Specifications carsalesmediahouse

Standard Banner Ads

A standard banner is defined as a static or animated banner with a single click through. Banners with video or
user-initiated interaction are considered Rich Media Banners.

Banner Dimensions

(wxh) px Banner Load
728x90
Deskto 300x250 JPEG, GIF HTMLS
P 300600 80 KB Max 100 KB Max
970x250
. 300x250 JPEG, GIF HTMLS
L EE 300x100 80 KB Max 100 KB Max

* Standard Banners are supported both on and off the carsales network.

Please supply your creative in one of the following formats:

» JPEGorGIF image
* Secure third-party CM360 or Flashtalking ad tags must be exportedinto a txt file.
Please contact adops@carsalesmediahouse.com.au if you would like to supply tags from another provider

and we can test for compatibility.
* RawHTML5 withall relevant files such as js, css and images being hosted by the client

Requirements

* Animation length: 15 seconds max

» Looping: continuous looping is not permitted. Animation is allowed, can loop twice and play through 3 times.

» Framerate: 24 fps max

+ Creative mustinclude click tags for publisher tracking. . For more information click here.

» Creative with a black, white or light coloured background must include a 1 pixel grey border

» Abackupimageis requiredto display for unsupported environments, such as older versions of Internet Explorer.

» Backupimages must be clear with legible text and defined edges

+  Clickthrough URL for devices must link to a mobile friendly site

+ CarsalesBusiness reserves theright to refuse the display of any creative that is offensive, misleading or not in line with the
carsales network creative guidelines

« Allcreative sizes (acrossall devices) must be supplied to ensure there is no disruption to the user experience. Not providing
all of the listed creative sizes may hinder campaign results.

Standard Bannersl 5
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Standard Banners Specifications carsalesmediahouse

Third Party Tracking (Optional)

A secure click tracker and impression tracker can be provided.
* All click-through URL’s must be (https) secure in order to ensure that clicks are working correctly on all platforms
and devices.

Timeline

Creative material is due 3 working days before campaign launch to ensure technical compatibility and for approval.
Carsales Business advertising booking terms & conditions apply.

Rich Media Banner Ads

Banner Dimensions Back Up Initial Banner . User Initiated
(wx h) px Image Load EoliteLoad Video
Desktop
728x90
300x250
JPEG, GIF HTML5
’ 1 MB Max 3 MB Max
300x600 80 KB Max 100 KB Max
970x250
Mobile & App
300x250 JPEG, GIF HTML5
300x100 80 KB Max 100 KB Max 1MB Max S MB Max

* Rich Media Banners are only supported on the carsales network. AMP based HTML creatives are not supported.

Please supply your creative in one of the following formats:

» Secure third-party CM360 or Flashtalking ad tags must be exported into a txt file.
Please contact adops@carsalesmediahouse.com.au if you would like to supply tags from another provider and we

can test for compatibility.
» Adtags for App requires MRAID.JS. Separate ad tags are required

Requirements

* Animation length: 15 seconds max

* Looping: continuous looping is not permitted. Animation is allowed, can loop twice and play through 3 times.

* Framerate: 24 fps max

» Creative must include click tags for publisher tracking. . For more information click here.

»  Creative with a white or light coloured background must include a 1 pixel border

« Abackupimageis requiredto display for unsupported environments, such as older versions of Internet Explorer.

» Backupimages must be clear with legible text and defined edges

»  Clickthrough URL for devices must link to a mobile friendly site

+ CarsalesBusiness reserves theright to refuse the display of any creative that is offensive, misleading or not in line with the
carsales network creative guidelines

« Allcreative sizes (across all devices) must be supplied to ensure there is no disruption to the user experience. Not providing
all of the listed creative sizes may hinder campaign results.

Standard Banners | 6
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Standard Banners Specifications carsalesmediahouse

Video

»  Duration: Min 6 seconds / Max 30 seconds
* Filetype: MP4

* Aspectratio: 16:9 or 4:3

* Framerate: min 24 fps, max 30 fps

Video Requirements

+ Video can autoplay up to 15 seconds with sound muted (1 MB max polite load)

+ Userinitiated video can play up to 30 seconds with sound (3MB max initiated on user click/tap)
» Videoplay, pause & sound controls required

» Videocannotloop and must end with a placeholder image and call to action

Third Party Tracking (Optional)

A secure click tracker and impression tracker can be provided.
* All click-through URL’s must be (https) secure in order to ensure that clicks are working correctly on all platforms and
devices.

Timeline

Creative material is due 3 working days before campaign launch to ensure technical compatibility and for approval.
Carsales Business advertising booking terms & conditions apply.

For more information please contact your Account Manager or email: adops@carsalesmediahouse.com.au Standard Banners|7
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Native High Impact Overview carsalesmediahouse

Overview

Brand Terms allows you to create more valuable interactions with your brand through the new High Impact Native formats.

The new Native formats, whichrun across Listings & Details pages, Editorial, New Car Showroom and Research pages, have been
designed to make the creation of assets far more simplified as the one set of creatives can be re-purposed across all formats.

Please note, High Impact is notincluded as part of the 25% SOV Conquesting Brand Terms.

0 o CHED

Farsass

Compare (0) v

Discover

LEVANTE ELITE EDITION
Frof DRIV 4

YOU'RE NOT LIKE
EVERYONE ELSE

You're not like everyone else

$167,688

Drive Away

Native High Impact| 9



Native High Impact Al carsales mediahouse

Native High Impact Al
In 2025, each OEM will receive one Al-enhanced, high-impact creative for both desktop and mobile web searchresults.
Guidelines

+ Lifestyle orlandscape images are best suited for Alenhancement. Simple and subtle movement of the background elements will
be applied without modifying the vehicle. Examples: motion applied to water, wind blowing, cloud movement, etc.

» Turnaround time: 1-2 weeks per creative. Additional time may be required to work up a conceptif the imagery is product-heavy, in
a studio or abstract environment.

+ Atestpage will be supplied by carsales for clientreview & approval.

m Buy Sell Research  Showroom  Value my car O @ christ.. { Get an Instant Offer

Mitsubishi Motors |

AUSTRALIAS ONLY 10 YEAR WARRANTY WITH 10 YEARS 00 ® »“w" v
£ CAPPED PRICE SERVICING X i

" < ot
bt e T

0 save search Sortby | Featured v

Filters Clear all

&) Popular
MITSUBISHI
MOTORS

Drive your Ambition

A 4 MITSUBISHI
TG0 _—8 MOTORS

SPRING SALE Drive your Ambition

Mitsubishi [x] 2 A 2 3 YEARS FREE SERVICING

cuck 10 6o

Make »

Model

2023 Mitsubishi Triton Q 2024 Mitsubishi Triton (v}
Badge 2 GSR Auto 4xé MY23 GLS Auto 4X4 MY24
Series > $54,990 Around market price @ $59,990 .,

w $57.486 Excl

Version

- Ute + 4cyl2.4L T Diesel « Ute + 4cyl 2.4L T Diesel

Optionipack > + Automatic + Built: November 2023 + Automatic + Built: December 2023

Location > Dealer new car in stock Dealer new car in stock

Q VIC + Alan Mance Mitsubishi 9 VIC + Berwick Mitsubish
Year > O
Price > - -
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Native High Impact Template carsalesmediahouse

Templates

Native High Impact Desktop Template

Download the working Adobe Photoshop template here: Native High Impact Desktop Template

Native High Impact Devices Template

Download the working Adobe Photoshop template here: Native High Impact Devices Template

Assets & Instructions

Assets Required

Please refer to specifications table on page 12.

Template Instructions

Download the Native template instructions here: Native Template Instructions

Native HighImpact | 11
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Native High Impact Specifications carsalesmediahouse

DIMENSIONS

PLACEMENT DEVICE ) FORMAT REQUIREMENTS
Header Skins
) 1940x500px Header - please refer to Native Skins
Mobile / App ) 100KB max Photoshop template on page 11 for
S Floating Footer placement guides.
Native High Impact 1065x210px JPEG or PNG
Side Skins - A hex code &logois only
Header Skins required.
Desktop 3840x500px 300KB max
Mobile / App 828x621px
Hero Image JPEG or PNG 300KB max N/A
Desktop 1920x686px
Mobile / App Please supply 1x brand hex colour for
use across all formats, excluding
Background Colour N/A N/A N/A carsales blue (#007CC2)
DES P (e.g. black #000000)
Mobile / App
250x250px
Logo (Aspect ratio 1:1) PNG 50KB max Transparent background
Desktop
Mobile / App Ma>§ 10 characters
Call to action N/A N/A N/A (el ez
Desktop e.g. Discover, Learn More
Mobile / A
Driver URL PP N/A N/A N/A Please supply 1x click-through external
URL or internal carsales URL
Desktop

Third Party Tracking (Optional)

A secure click tracker and impression tracker can be provided.
* All click-through URL’s must be (https) secure in order to ensure that clicks are working correctly on all platforms
and devices.

Timeline

Creative material is due 10 working days before campaign launch to ensure technical compatibility and for approval.
carsales advertising booking terms & conditions apply.

Requirements

Creatives can be updated/changed over, once every 3 months / per quarter (if required).

For more information please contact your Account Manager or email: adops@carsalesmediahouse.com.au Native High Impact 112
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New Car Showroom & Research carsalesmediahouse

Specifications

HeroImage Guidelines

+ Theimage showcases a scene with a vehicle, landscape and/or lifestyle image as they drive the best engagement,
and does not include any retail messaging, text or logos.

« Naturally litimages without high contrast, shadows or reflections to compliment the copy in the header.

« Thefocal point of the image must not intersect with the copy in the header or navigation bar.

+ Visual devices can be used but must not take up more than one quarter of the hero image total space.

« carsales will determine font and colour of typefaces.

« Useof asolid colour is not permitted.

+ carsales will have final say and approval as to what images can be used.

+ Please supply only one generic image - only applicable to those sponsoring generic (Make) Brand Terms.

SUvV

Prepared by carsales for informational purposes”™

Combining comfort with practicality, the SUV can have
multiple rear seating rows and its size varies from compact
1o full-size models that can tow heavier loads. Its rear seats
fold down to create more cargo space and some off-road
models have features for driving on rough terrain.

& 172 models
Available to buy or order

© 48 makes
With cars available to buy or order

@ Koleos 7 year warranty (2

Hero Image Specifications

Only one image needs to be supplied for desktop and mobile/app.
Desktop & Mobi/App dimensions 1920px (W) x 686px (h)

New Car Showroom & Research | 14



New Car Showroom & Research carsales mediahouse

Specifications

Safe Zone Guides

The safe zone guides have been provided to give you an idea of how your hero image will appear on the homepage.
Please ensure that you choose animage that is best suited to the Carsales environment.

SHOWROOM

APPROX NO GO ZONE 7 7 J y APPROX NO GO ZONE
FOR VEHICLE / DESIGN a . 7 gy, / / FOR VEHICLE / DESIGN

Internal / external link
APPROX NO GO CREATIVE ZONE

Desktop

Internal / external link
APPROX NO GO CREATIVE ZONE

Mobile

New Car Showroom & Research | 15



New Car Showroom & Research carsales mediahouse

Specifications

Text-link Specifications

Atext-link will appear in the bottom right corner of the image with your logo to drive either internally to a carsales model
page, brand page or new car searchresult, or externally to your chosen page. carsales will determine the font and colour
of the typeface. Logo specifications can be found on page 10. You can choose from either headline.

+ (Max 35 characters) OR;
+ Discover [Year] [Make] [Model]

New Car Showroom & Research |16



New Car Showroom & Research carsales mediahouse

Specifications

Native Tile Specifications

Please refer to the Native Tile specifications below. Additional requirements can be found on page 18.

+ Image 800 x 400px
* Logo 250 % 250px
* Headline Max 30 characters including spaces.
+ Body Max 70 characters including spaces.

+ CalltoAction Max 10 charactersincluding spaces (e.g. Discover, Learn More)

Image —@

GEECINENE ey M Unrivalled power & performance

Body ———@ Hungry to check out Australia's best range of
full-size pickup trucks?

Llogp ———@ B¢ | sponsorea Learn More [} @—— CalltoAction

New Car Showroom & Research | 17



New Car Showroom & Research carsalesmediahouse
Specifications

EXPANDED INITIAL
DIMENSIONS PANEL POLITE THIRD PARTY
s CEREN Dtz (WxH) RORMA) DIMENSIONS Bﬁg,’:g“ LOAD TRACKING
(WxH)
Desktop Site hosted -
Hero Image 1920x686px JPEG or PNG 300kb N/A N/A N/A pleEEeaal
Mobile / Impression
App tracking only
External
'::_e"'i IITaI?f External: site
extLin hosted -
Client Desktop please supply
website link click tracking
LGEEs Max 35 Logo:
OR 250)(35[') . characters 50kb N/A N/A N/A Internal: site
p: hosted -CS
Internal will confi_rm
Hero Image Mobile / URL so click
Text Link 2 App tracking can
Carsales be supplied
website link
JPEG or PNG
Desktop Headline:
chn;?:cigrs External: site
Native Tile (incl spaces) hosted -
with client Image: Image: ill?flffrzlcjlzgg
website link 800x400px Bon‘gfg’g‘“ 300kb
OR i N/A N/A N/A Internal: site
- Logo: (inclspaces) Logo: hosted -CS
Mobile / 250x250px P 50kb will confirm
car;ale; App Call to Action: URLEEitEs
website link s : tracking can
characters TRBURRIEE
(incl spaces)
e.g. Discover,
Learn More
970x250px
Display pesiop 37025;3500[3;( HTMLS, JPEGor  Image: Third party
Banner 300x600px PNG 80kb N/A 100kb ™MB .
Mobile /
300x100px
App P

Third Party Tracking (Optional)

A secure click tracker and impression tracker can be provided.
* All click-through URL’s must be (https) secure in order to ensure that clicks are working correctly on all platforms and
devices.

Timeline

To ensure technical compatibility and approval, please allow 5 working days.
All artwork must adhere to the carsales guidelines and code of conduct and is subject to carsales’ approval before going live.
carsales has theright to refuse the display of any offensive or misleading artwork where applicable. carsales advertising booking

terms & conditions apply.

For more information please contact your Account Manager or email: adops@carsalesmediahouse.com.au

New Car Showroom & Research |18
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carsales mediahouse

In Feed Video Design

DESKTOP & MOBILE | In Feed - Listings Pages

BMW M2 Review

Second-generation M2 is a fantastic rear-drive
sports car that's a fitting end to BMW M'’s old-

BMW M2 Review school era.

Second-generation M2 is a fantastic
rear-drive sports car that's a fitting end s S?ffj‘es Australia
Sponsored

to BMW M's old-school era.

rsales Australi
Sy COrsales Australla | yoich more
Sponsored

16:9 Ratio

1:1Ratio

In Feed Video| 20



In Feed Video Design carsalesmediahouse

Video Specifications

Required Video Size
Minimum 768px, Maximum 1920px

Note: Video duration must be between 6 and 15 seconds and 16:9 or 1:1 aspect ratio. Video quality must be 720p and above
(1080p preferred).

In Feed Video Template

Download the Excel template here: In Feed Video Template

BMW M2 Review @ Title

Second-generation M2 is a fantastic rear-drive
Description ———————®  sports car that’s a fitting end to BMW M'’s old-
school era.

carsales Australia
Logp ————@ Fas - Watch more @ ——— CTAText
=ponsored

In Feed Videol 21
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In Feed Video Specifications carsalesmediahouse

Product Overview

In-Feed video enables marketers to deliver brand and retail messaging within premium context at scale and offers a compelling
new avenue to amplify your digital content or TVC.

Placements

» CarsalesDesktop and Mobile Web - listings pages
» Leisure & Industry mobile - listing pages

AD ELEMENT FILE TYPE FILE SIZE DURATION SPECIFICATIONS
Min
Video 768 px MP4 25MB Max SO Aspect Ratio: 16:9 or 1:1
Max seconds
1920 px
CTA N/A N/A N/A N/A Max 18_characters
including spaces
Logo 200 x 200 px PNG / JPEG N/A N/A White transparent
background
Title N/A N/A N/A N/A Max 35_characters
including spaces
Description N/A N/A N/A N/A Max 108 characters

including spaces

Requirements

»  Quality: 720p and above (1080p preferred)
» AspectRatio: 16:9 or 1:1

* Max1xcreative update per week

* Max 3 xcreativeiterations per product/size

Third Party Tracking (Optional)

« Asecure click tracker and impression tracker can be provided.
* All click-through URLs must be (https) secure in order to ensure that clicks are working correctly on all platforms and
devices.

Timeline

Creative material is due 3 working days before campaign launch to ensure technical compatibility and for approval.
Carsales Business advertising booking terms & conditions apply.

For more information please contact your Account Manager or email: adops@carsalesmediahouse.com.au In Feed Video| 22
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Outstream Video Design carsalesmediahouse

Overview

Designed to specifically engage carsales’ desktop users, this product enables marketers to deliver brand and retail
messaging within a premium context at scale.

DESKTOP - before scrol/

DESKTOP - end frame

Click through to find out more

Qutstream Video | 24



Outstream Video Specifications carsalesmediahouse

Placements

» Desktop - Listings &Editorial Listings pages

AD ELEMENT ASPECT RATIO FORMAT FILE SIZE DURATION

Min 16:9
. 640x360px
Video Max (Ciheriatios e MOV or MP4 5mb Max 6 to 15 seconds
1920x1080px not supported)
Min 16:9 Site hosted. Please supply
640x360px click tracking / external
EndFrame Max (otherratios are JPL ity [LOS ] et click through URL or
1920x1080px not supported) third-party vast tag

Requirements

» Codec: Standard video codecs accepted. ProRes 4444, HDV 720p60, Go 2 Meeting 3 & 4, ER AAC LD, REDCODE are not
supported.

* Sound: User initiated on button-click.

» EndFrame: Client to supply image for end frame as above. Default carsales branded end frame will be used if not supplied.

+ Clickthrough URL to be suppliedif not Third Party ad-serving

» Videocan be hosted by carsales or Third Party served via VAST tag.

+ carsalesBusinessreserves the right to refuse the display of any creative that is offensive, misleading or notin line with the
Carsales network creative guidelines.

Third Party Tracking (Optional)

« Third party event tracking: impressions, clicks, video starts, 25%, 50%, 75%, 100% completion

« Asecure click tracker and impression tracker can be provided.

* All click-through URL’s must be (https) secure in order to ensure that clicks are working correctly on all platforms and
devices.

Timeline

Creative material is due 3 working days before campaign launch to ensure technical compatibility and for approval.
Carsales Business advertising booking terms & conditions apply.

For more information please contact your Account Manager or email: adops@carsalesmediahouse.com.au Outstream Video | 25
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Carsales Card Overview

carsales mediahouse

Overview
CarsalesCardis a native ad format targeting usersin the listings environment.

Carsales Card offers to present a relevant message to an in-market audience as they actively browse listings on carsales.

R o —
= (585,268 cue )
LT Ty
Grab up to $11,000 of value*
\ G skl
-
/ y
S
e mas
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Carsales Card On-Network Design

carsales mediahouse

Image Specifications

Required Image size
e 720x720px (Desktop & Devices for both On & Off Network)

Carsales Card Template

Download the Excel template here: Carsales Card Template

Headline Text

Card Text

Advertiser
Logo

720x720px CLEAR ZONES
(no copy or obstructingimagery in the gutter area)
*280px gutter is required at the top of the 720x720 px image. This is a dynamic
creative so by ensuring no copy or logos are in the clear zones you ensure your
content will be seen on all screen sizes.

-
The BMW DEMO Event is now on.
— e Enjoy offers across the BMW Demonstrator Range. Ends
Movember 30. THCs apply.
N b = 'l
—e (W) ?_r"fl?f'r_'tf‘_!"_"'tral g Learn More
_. S ol i =4 = L

®—— Cardlimage

@®—— CTAText

CarsalesCard| 28
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Carsales Card On-Network Design carsales mediahouse

Clear Zone Requirements

A 280px gutter is required at the top of the 720x720 px image. This is a dynamic creative so by ensuring no copy or logos are in
the clear zones you ensure your content will be seen on all screen sizes.

To Spec Preview

Not To Spec Preview
(Image with 280px gutter)

(Image without 280px gutter)

The BMW DEMO Event is now on.

The BMW DEMO Event is now on.

Enjoy offers across the BMW Demonstrator Range. Ends
Nowvember 30. T%Cs apply.

Enjoy offers across the BMW Demonstrator Range. Ends
November 30. T%Cs apply.

T —— ' R
I-‘; 'BM].I-J'.HU'SUBIE t Learn More '_"r". BMW.AU.SUBIE Learn More

CarsalesCardl 29



Carsales Card Off-Network Design carsales mediahouse
(Optional)

DESKTOP MOBILE

+"e 2% =
n = news FIND OUT MORE REASONS TO JOIN HCF  Findoutnow = 2 *u? news -

L) g e e ot ey 1 1
National | World | Lifestyle | Travel | Entertainment | Technology | Finance | Sport Q Petrol prices are fa"ing across several Australia
state capitals ahead of the new year.
motoring > car advice
In Sydney, average fuel prices are 121.8 cents per
Wthh iS the best small Suv ill Australia'? litre and trending downwards, but there are
bargains scattered across the city, according to the

National Roads and Motorists Association.

A new wave of smart and affordable little SUVs has made picking the best one for you even harder. We choose four of the

best.

The price has already dipped about 20 cents per
litre since last week and will continue to fall up to
12 more cents.

lain Curry {7: news © JANUARY 17,2021 6:00AM

Video Image M
toans.com.au

Alow fixed rate and fast approval

loans.com.au

Car Loans
Car Loans

Rates trom

3.97% | 4.51%

Rates from

3.97% | 4.51%

Your video will
play after the a

Alow fixed rate and fast approval

APPLY NOW >

‘An unheralded small SUV with a tiny engine has beaten a fleld of seven finalists to win News Corp's Car of the
Year awar

T ST S R “There’s a massive number of service stations on or
he compact market is one of the most crowded in Australia and the sheer Just over $1 ’" NRMA Spokesman Peter Khoury Sa|d

volume of options can be confusing for buyers. But there are some great options if
[6FN
Find out more. >
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Carsales Card Specifications carsales mediahouse

DIMENSIONS

PLACEMENT DEVICE (WxH)

FORMAT IMAGE SIZE REQUIREMENTS

Logo must be on a white
Logo Image 1:1 Ratio PNG or JPEG 100kb or transparent
background

Card Text N/A N/A N/A 90 characters

(inc spaces)
Please refer to slide 28
for additional
Card Image 720x720px PNG or JPEG 100kb information on clear
zones for the
720X720pX.
Headline Text Desktop & 30 characters
Mobi/App N/A N/A N/A (inc spaces)
CTAText N/A N/A N/A 18 characters
(inc spaces)
Please supply click
URL N/A N/A N/A tracking or external URL
(TURL limit)
Link Description
35 characters
(Only applicable to off- N/A NIA NIA (inc spaces)
network campaigns)

Requirements

» Images cannot be too jarring to the native carsales user experience.

+ Allcampaigns (excl. dealer) must have a post impression tracking pixel successfully implemented before the campaign can
commence. Any delaysin successfully loading pixels will cause delays with the campaign start date.

» Max1xcreative update per week.

* Max 3 xcreative iterations per product/size.

Third Party Tracking (Optional)

* Asecure click tracker and impression tracker can be provided.
* All click-through URL’s must be (https) secure in order to ensure that clicks are working correctly on all platforms and
devices.

Timeline

Creative material is due 3 working days before campaign launch to ensure technical compatibility and for approval.
Carsales Business advertising booking terms & conditions apply.

For more information please contact your Account Manager or email: adops@carsalesmediahouse.com.au Carsales Cardl 31
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Carsales Discover

Desktop / Mobile Specifications



Carsales Discover Overview carsales mediahouse

Overview

Empowering you to leverage images, sound, and video to craft an exceptional shopping experience for your target audience.

T —
@ MG Test drive now
Sponsorec )

CarsalesDiscover | 33



Carsa!es Discover | carsalesmediahouse
Specifications & Checklist

DIMENSIONS

PLACEMENT DEVICE (WxH)

FORMAT FILE SIZE REQUIREMENTS

Desktop / _ .
Logo Mobile 1:1Ratio PNG or JPEG Up to 100kb N/A
Desktop / 4 images or 3images if
[aee Mobile SLLIETIE: FNSEIIZEE Up to 100kb using video
Video Desktop / ) .
(Optional) Mobile 1:1Ratio MP4 Up to 25MB 6 to 15 seconds
Headline Desktpp/ N/A N/A N/A 30 characters including
Mobile spaces
Advertisername ~ DSSKtOP/ N/A N/A N/A Up to 18 characters
Mobile including spaces
CTA Desktop / N/A N/A N/A Up to 18 characters
Mobile including spaces

Requirements

» Images cannot be too jarring to the native carsales user experience.
» Max1x creative update per week.
+ Max 3 xcreative iterations per product/size.

Third Party Tracking

A secure click tracker and impression tracker can be provided. * All click-through URL's must be (https) secure in order to ensure
that clicks are working correctly on all platforms and devices.

Timeline

Creative material is due 3 working days before campaign launch to ensure technical compatibility and for approval. Carsales
Business advertising booking terms & conditions apply.

For more information please contact your Account Manager or email: adops@carsalesmediahouse.com.au CarsalesDiscover | 34
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Post-Enquiry Link

Desktop / Mobile / App Specifications



Post-Enquiry Link Overview carsalesmediahouse

Overview

The Post-Enquiry Link is a native ad placement that offers OEMs an opportunity to communicate ownership benefits and
positively reinforce the shopper’s decision to submit a lead.

A

Roadside

Warranty Assistance

Servicing

r Y

¥ A
4
1) 8592 40
X l Car cod
s
Thanks for your enquiry!
e You'll find a link in your confirmation email to view this listing again. You also have access to these options in your saved cars.
Chat with the seller
ails® Message:
Featu
1 Financing this car
sscription
1 b wake nance quating ork. 1 ¢ ge tha o ibee Hond
nttype
sure
() HONDA. 8 Year Extended Warranty on new cars (4
olour
| X
sion
umption combined? 5.0 L/100km Here's your to-do list
h N There's a lot to organise when buying a car so
we've brought everything together for you.
Chat with the seller

\\ Messages

Get the car's history and condition

Vehicle history report

Inspection report

/ Financing this car

Get your rate

) HONDA. 8 Year Extended Warranty on new cars (4
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Post-Enquiry Link carsalesmediahouse
Specifications & Checklist

DIMENSIONS

PLACEMENT DEVICE (WxH)

FORMAT FILE SIZE

Desktop/Mobi/A 1-1Ratio PNG

Logo op N/A

Desktop/Mobi/A
PP

Text N/A N/A N/A

Third Party Tracking (Optional)

A secure click tracker and impression tracker can be provided.

REQUIREMENTS

Transparent Background

20 Character Limit
(Inc. spaces)

Click-through must link
to Ownership Benefits

page as per page 36

* All click-through URL’s must be (https) secure in order to ensure that clicks are working correctly on all platforms and

devices.

Timeline

To ensure technical compatibility and approval, please allow 5 working days.

Allcopy must adhere to the carsales guidelines and code of conduct, and is subject to carsales’ approval before going live.
carsales has theright to refuse the display of any offensive or misleading artwork where applicable. carsales advertising booking

terms & conditions apply.

For more information please contact your Account Manager or email: adops@carsalesmediahouse.com.au

Post-Enquiry Link | 37
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