UNMISSABLE




The

Two brands. Two objectives.
One ambition - to be seen.

< TheChallenge 2

MITSUBISHI
MOTORS

Reclaim the Top Spot. Scale Retail Messaging Across the Funnel.

Outlander had been #1 for both view and lead share in the Medium Nissan wanted to amplify their retail messaging around finance, cashback,
SUV <$60k segment until August 2024. The goal? Reignite demand. and warranty offers. The goal? Connect with more buyers. Increase views
Reclaim #1 spot for view share. Defend lead dominance. and leads. Generate momentum ahead of their end of financial year.
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A NISSAN

MITSUBISHI

The car buying journey spans 5./ months},
and buyers are everywhere during this time

(

are ready to buy now are actively shopping are planning ahead

In a fragmented journey, being seen from the beginning is
the difference between being browsed and being bought.
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2 Unmissable il ©

wasn't just the name,

Live Outlandish with Outlander
Be yourself, wherever you want to be. With a

“on

Lomd  10-year warranty with 10 years capped price
servicing, you're worry-free. Click for more

MITSUBISHI
MOTORS

NEW Push Notification

$5k CASHBACK* on Select Nissan varients.
The Nissan 2024 plate clearance is on now!
= *Applied as reduction in purchase price, at

participating Nissan dealers. Click for T&Cs

The Big 1 at Nissan is on now

Great offer available across thy
*T&C apply. See nissan com

range’
s for full details

NEW Nissan Warranty

Across the Nissan range when you service with Nissan* | -t W a S -t h e

OUTLANDER 0 u tc o

AT.PARTICIPATING DEALE RS&t

~ .
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MITSUBISHI
MOTORS

Reached>

+7.5%

Search share8

More Clicks® Lower CPC7

Than comp campaigns Than comp campaigns

+23.2% +141%

View share8 Lead share8

more likely to search a Mitsubishi®

more likely to view a Mitsubishi listing®

more likely to submit a Mitsubishi lead’

What makes Unmissable stand out is its ability to
combine scale with precise auto audience
targeting - turning attention into action and

delivering immediate impact for the brand

- Alicia Rowe ’,

Digital Manager, Marketing and Corporate Affairs,
Mitsubishi Motors Australia Limited
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NISSAN

N

Reached'® More Clicks" Lower CPC12
Than comp campaigns Than comp campaigns
% 32%
+19.5% + @
View share’3 Lead share'3

Nissan achieved a 4 year lead high + sustained momentum post-campaign'“

QASHQAI PATROL

views's leads'® views'® leads’®
NAVARA XTRAIL

views's leads’s leads’s

Unmissable allowed us to scale a multi-offer
story across our entire model lineup — reaching
more buyers, converting more often, and
delivering consistent performance across our
2-month campaign.

- Yvette Crimmins ,,
Account Director, Nissan Australia
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